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I N T R O D U C T I O N

Just around the corner from the world-famous Portobello

Road Market stands a treasure trove of design and memories, 

where every corner you turn leads you into a different decade 

that will open your eyes to the way we lived and shopped. 

The Museum of Brands presents a history of consumer 

culture decade by decade from Victorian times to present day. 

See the Museum at your own pace Tuesday to Sunday with 

our self-guided teaching resources, or book onto one of our 

interactive, hour-long learning workshops Monday to Friday 

for early years, primary, secondary, college and university 

groups. Each of our workshops introduces the collection 

through a different lens and is followed by a self-directed 

exploration of the Museum.  

Advance booking is essential. 

http://www.museumofbrands.com/learning/


“ P e o p l e  i m m e d i a t e l y  m a k e  t h e  l i n k
b e t w e e n  t h e s e  o b j e c t s  a n d  k e y  
m o m e n t s  i n  t h e i r  o w n  l i v e s .  
F e w  p l a c e s  c a n  d o  t h a t . "  

-  Rober t  Opie ,  Founder



We welcome Early Years groups, from ages 3 to 5, to come 

visit the Museum Monday to Fridays to experience a journey 

through our Time Tunnel with an accompanied workshop.  

E A R L Y  

Y E A R S  

LETS  GO  SHOPPING

This playful and explorative workshop uses storytelling, craft & 

play to engage with healthy food, buying and selling through a 

group market activity, setting up your very own market stall 

ready for business. Links to the Early Years Development 

Framework include: Communication and language, 
 Physical development, Literacy and Numeracy.  



KEY STAGES  1 - 3 



K E Y  S T A G E S   O N E  &   T W O

A creative and literacy-based design workshop focusing on 

the developments in chocolate packaging, whilst exploring 

imagery and persuasive language within advertising. 

Learners will undertake research within the Museum and use 

it to inform their own designs. Links to the curriculum 
include: Literacy, Art & Design and Numeracy.  

CHOCOLATE  PACKAGING  DESIGN  

CHOCOLATE  PRODUCT  

DEVISING  AND  BRANDING    

A maths and enterprise focused interactive session in which 

learners brand and market a new chocolate product. After 

costing their product according to which ingredients to 

include, learners decide how to invest their marketing 

budget in relation to their target audience. Links to the 
curriculum include: Numeracy, Literacy and PHSE.

CONSUMER  HISTORY  

Featuring consumer items from over 150 years of British 

consumer history, learners are split into groups to work 

together as detective historians to explore the materiality, 

imagery and narrative of objects. This session enables 

students to use consumer history as a tool to understand 

chgronological social history. Links to the curriculum 
include: History, Art & Design and PHSE.



-  K E Y  S T A G E  2  T E A C H E R ,  2 0 1 5

Our Learning Programme is generously supported by 
John Lyon's Charity and DS Smith Charitable 
Foundation.

 "Interactive activities were engaging, fun and 
interesting. Pupils were engaged the entire time!" 



K E Y  S T A G E  T H R E E

CONSUMER  HISTORY

A handling collection workshop featuring original items from 

over 150 years of consumer history. Learners handle and 

analyse products in terms of their materials and visual 

language and take on the challenge to date the objects 

chronologically, identifying the brand competitors in today's 

market. Links to the KS3 History curriculum.   

GRAPHIC  DESIGN  AND  PACKAGING

This Packaging Design workshop enables learners to analyse 

the visual language of popular packaging in different decades 

of the 20th Century and design their own packaging for a 

fictitious brand in a given decade. The session links with the 

curriculum aims to develop knowledge of how art and design 

both reflects and shapes our history, using the history of craft, 

design, periods, styles and major movements. Links to the 
curriculum include: Art & Design, History and PHSE.

BRAND  EVOLUTION  CHALLENGE

Students analyse the development of supermarket brands 

from Victorian times to present day. After undertaking 

research from the Museum's collection in the Brand Hall, 

teams of students devise their own brand iterations and 

present their ideas in relation to current marketing trends 

and consumer habits. Links to the curriculum 
include: History, English, Art & Design and PHSE.



"The subtitle of our course is ‘looking closely at stuff’; 
 this is exactly what you have done with us today  

and it has been a joy! "
-  Y E A R  T H R E E  T E A C H E R ,  2 0 1 5



GCSE + FURTHER EDUCATION



G C S E ,  B T E C ,  A L E V E L  WOR K S H O P S

THE  HOME  FRONT  WORLD  WAR  I I

Using the Museum’s collection as primary sources, students 

will focus on the Home Front during World War II. Students will 

use their contextual knowledge in order to develop their

research and analytical skills in assessing the usefulness of 

primary sources.   

Curriculum links include -  
GCSE: History, English (Spoken Word) and PHSE 

BTEC: History, English (Spoken Word)  

Alevel: History  

A creative design workshop where learners focus on the 

form, colour and type on their packaging as well as 

developing their own brand and product name. With a focus 

on drawing, this session encourages learners to be critically 

aware of the social and ethical impacts of design and 

advertising.   

Curriculum links include - 
GCSE: Art & Design and Business 

BTEC: Creative Media Production: Print-Based Media 

Alevel: Graphic Design and Business 

BRAND  EVOLUTION  CHALLENGE



CUSTOMER  PROFILING

Students handle pieces from the Museum's collection to 

analyse how brands are targeting their customers. After 

producing in-depth profiles of these customers, students 

create collaged images to express the way brands are 

communicating to specific audience groups.   

Curriculum links include - 
GCSE: Business, Art & Design, and PHSE 

BTEC: Enterprise, Marketing and Business  

Alevel: Business, Economics and Graphic Design 

G C S E ,  B T E C ,  A L E V E L  WOR K S H O P S

A creative design workshop where learners focus on the 

form, colour and type on their packaging as well as 

developing their own brand and product name. With a focus 

on drawing, this session encourages learners to be critically 

aware of the social and ethical impacts of design and 

advertising.   

Curriculum links include - 
GCSE: Art & Design and Business 

BTEC: Creative Media Production: Print-Based Media 

Alevel: Graphic Design and Business 

GRAPHIC  DESIGN  AND  PACKAGING



HIGHER EDUCATION



BRAND  EVOLUTION  CHALLENGE

In this workshop students analyse the development of 

supermarket brands from Victorian times to present day. After 

undertaking research from the Museum's collection Brand Hall, 

teams of students devise their own brand iterations and present 

their ideas in relation to current marketing trends and consumer 

habits. 

Within this workshop students handle pieces from the 

Museum's collection to analyse how brands are targeting their 

customers. After producing in-depth profiles of these 

customers, students create collaged images to express the 

way brands are communicating to specific audience groups.   

CUSTOMER  PROFILING

GENDER  IN  ADVERTISING

H I G H E R  E D U C A T I O N  WOR K S H O P S

GRAPHIC  DESIGN

A creative design workshop where learners focus on 

the form, colour and type on packaging as well as 

developing their own brand and product name. With a focus 

on drawing, this session encourages learners to be critically 

aware of the social and ethical impacts of design and 

advertising.

With a focus on the construction of gender roles, this workshop 

encourages learners to be critically aware of the social and 

ethical impacts of design and advertising throughout the 20th 

and 21st century.



S E L F - D I R E C T E D  V I S I T S

Discover more about the history of brands in Britain. Our introductory talk 
gives an overview of the key themes and stories found in the Museum’s 
collection from the Victorian era to the present day.  

INTRODUCTORY  TALKS

FREE  WORKSHEETS

A variety of subject-specific worksheets in a number of languages are 
available for GCSE, FE and HE, to help focus a group visit and guide 
learners to analyse the collection in more depth. Before your visit please 
download and print the worksheets from our website.  

Please note advance booking is essential for group visits. Call 
our Learning team on 020 7243 9610 (Monday to Friday) or email: 
carrie@museumofbrands.com / rosehughes@museumofbrands.com



B O O K I N G  I N F O R M A T I O N



Timings: We would advise allowing an hour for a self-guided visit to 
the Museum and two hours if also attending a workshop. 

Costs:  
We ask that payment is made in advance of the visit, we do not accept 
post-visit payments.  

Self-Guided visit: 
Children (up to 16):  £4.50 
Student (17+):  £6.30 
Tutor:  £8.10 

Workshops: 
EYS, Primary, Secondary, & Further Education groups up to 25 
learners (inc. 3 adults):  £120 
Additional learners:  £6.30 each 

For Higher Education up to 15 learners (inc. 3 tutors):  £180 
Additional learners:  £15 each 

Additional adults:  £8.10 each 
Free entry for SEN assistants who offer 1:1 support 

Directions: 
The Museum is just a two minute walk from the world famous 
Portobello Road at: 111-117 Lancaster Road, W11 1QT 
Nearest Tubes: Ladbroke Grove (0.1 mile) or Notting Hill Gate (1 
mile).  

Cancellation: Please contact the Museum with at least 14 days’ 
notice. Please note that any cancellation within 14 days of your visit will 
incur a charge.   



Teacher Preview: We welcome preparatory visits from teachers and 
lecturers, please contact our Learning Team.  

Goody Bags: As a memento of your visit, goody bags are available 
for pre-order: 
£1.50 (postcard and badge) 
£2.50 (postcard, badge and magnet) 
All goody bags must be ordered in advance of your visit. 

Supervision and Behaviour: Teachers and lecturers are responsible 
for learners whilst they are in the Museum and they must be 
supervised at all times. A ratio of 1:10 is recommended by the 
Museum. 

Insurance: The Museum has public liability insurance. 

Access: The Museum is accessible to wheelchair users and has a 
disabled toilet. 

Cafe: There is a café on site, which is open Tuesday - Saturday 
10am-5pm and Sunday 11am-4pm. 

Shop: Our Museum shop has a range of gifts, books and postcards to 
buy as a memento of your visit. 

First Aid: There is always at least one First Aider available during 
opening times. Please inform the Museum staff if first aid is needed. 
The nearest accident and emergency unit is St Mary’s Hospital, Praed 
Street London W2 1NY.  Telephone 020 3312 6666.   

 



To book please contact our Learning team 
Email: carrie@museumofbrands.com or  

rosehughes@museumofbrands.com 
Phone on: 020 7243 9610 

 

  


